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Genesis MarketMaster™ Quick Reference Guide — Home Page

The Time Period, Benchmark, and Segment selection Click on the Criteria Filter icon to see how the exhibit metrics change when applying these filter
is displayed below the navigation bar where selections: Time Period, Benchmark, and Segment. A change to the Filter will affect every page. Navigation Buttons
applicable.  You can change these selections by
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clicking on the Filtericon on the navigation bar. 53 Change View
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Expand the Filter Summary to see the Geography, Time Period,
Benchmark, and Segment selection used to generate the page. You can
change these selections by clicking on the Fiffericon on the navigation bar.
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Genesis MarketMaster™ Quick Reference Guide — Maps and Filter
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The Key tab shows
information regarding
the current map you are

The Legend tab
shows retailers and
exposes optional

Select Road, Aerial, or
Bird’s Eye to toggle
between regular and

Slide this tab from left
to right to adjust the
transparency of the

~

Gehesis PMA Sales Dot Map

viewing. map layers. Map Layers. satellite map views.
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A change to the Filter will affect every page.

Y Y
All Vehicles Filtered Vehicles
Click Filterfrom any page to open a new window that will

allow you to change settings. Filter options will differ for each
report type but may affect other pages.
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Map Layers - Check boxes allows you
to overlay additional information on
the each of the maps.

Hover over any census tract for
additional detailed data about
that census tract.
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Filter a report or map to only show a specific
segment by selecting the desired segment. Once
selected, all pages will change to reflect selection.
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